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changing, one that articulates the type of person you are or want to be and one that enables you to do what you
couldn’t otherwise achieve. Brand type is divided into four categories:

-‘Being’ brands: emotionally confirms you are somebody

- ‘Becoming’ brands: avidly defines what you want to be

- ‘Doing’ brands: functionally enables you to do something
-‘Belonging’ brands: connects you with other people like you

Marketers engaged in branding seek to develop or align the expectations behind the brand experience, creating
the impression that a brand associated with a product or service has certain qualities or characteristics that make it
special or unique. A brand image may be developed by attributing a "personality” to it or associating an "image"
with a product or service, whereby the personality or image is "branded" into the consciousness of consumers. A
brand is therefore one of the most valuable elements in an advertising theme. The art of creating and maintaining
a brand is called brand management.

The act of associating a product or service with a brand has become part of pop culture. Most products have some
kind of brand identity, from common table salt to designer clothes.In non-commercial contexts, the marketing

of entities which supply ideas or promises rather than product and services (e.g. political parties or religious
organizations) may also be known as "branding".

IN AN INDUSTRY THAT IS LIMITED ONLY BY IMAGINATION, CRISTAUX EXCELS BY ACCOMMODATING 100% OF ITS CUSTOM-
ERS’REQUESTS. THE CRISTAUX COMMITMENT TO CUSTOMER SERVICE ASSURES FAST RESPONSE AND
DELIVERY OF ORDERS.
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